

helene@kidsadventuregames.com
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A TARGETED AND DESIRABLEIAUDIENCE

A gender balanced audience, the parents of Kids Adventure Games™
participants are affluent, well educated and sponsor loyal.

UP TO

4%

LIKELY OR EXTREMELY LIKELY TO
PURCHASE SPONSOR PRODUCT IN
THEFUTURE

=
7%

BACHELOR’S DEGREE
OR HIGHER

6%

MARRIED WITH KIDS
LIVING AT HOME

*Based on 2018 - 2023 Survey Results




AUDIENCE LIFESTYLE &
GREAT TARGET DEMOGRAPHICS

ANNUAL HOUSEHOLD INCOME

88%
$200K or more
$100-$200K
58% 54% 55% $55-$100K
34% 329 33% Under $55k
l . n
25-34

Sports Outdoor Traveler Health & Home Arts &Culture Wine &
Enthusiasts Enthusiasts Fitness Enthusiasts (Dance,Music, Foodie 35-44
(Hiking, Biking, (Camping, (Gardening, Pet Theatre)
Skiing) Hunting, Owner) 45-54
Fishing) 55+

*Based on 2018 - 2023 Survey Results
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p "%ocus ON SAVVY. enmﬁ"ﬁ\'

In 2023 and beyond our focus for how Klds Adventure Games cmtmues to grow
becomes monspreuse as well as Iooku,q;lerﬂfy our demogrgphlc encouragmg
;9 both new racers and provide mom unities for our onal participants

/LIKELY TO
RETURN
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6.4K US 651 CAN

1.4K US 134 CAN

20K WEB VISITORS

THE NUMBERS
14 US - 2 CAN

RACE SEASONS

4 p 4

e L
24% 2.5K

Based on 2018 - 2023 Survey Results

5 MILLION

ATHLETES PARTICIPATE IN OBSTACLE
COURSE RACING EVERY YEAR

300-500 ATHLETES

PER RACE

2.5 SPECTATORS

PER ATHLETE

AVG. 3 YEARS

ATHLETES RETURN TO RACE IN Kids
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https://www.flickr.com/photos/kidsadventuregames/albums
https://www.flickr.com/photos/kidsadventuregames/albums
https://www.flickr.com/photos/kidsadventuregames/albums
https://www.flickr.com/photos/kidsadventuregames/albums

We also have

PER EVENT iSRS

and TITLE

sponsorships
ENTITLEMENT & DESIGNATION available.

EXCLUSIVE PARTNER

NAMING RIGHTS TO AN ON-COURSE OBSTACLE

LOGO INCLUSION

WEBSITE WITH ACTIVE LINK

ATHLETE T-SHIRT

RACE MAPS

BRAND ASSETS FOR EVENT PROMOTION

SOCIAL MEDIA & EMAIL

INCLUSION IN A NON-DEDICATED EMAIL TO A TARGETED LIST

PRE-EVENT DEDICATED CUSTOM ACTIVATION/SWEEPS POST
(CHANNELS DETERMINED BY KIDS AG)

TAGGING W/ ANY TITLED EVENT OR VENUE MESSAGING

INCLUSION IN SOCIAL MEDIA & DIGITAL ADS

MARKETING & PR

DEDICATED KIDS ADVENTURE GAMES PRESS RELEASE

SPECTATOR GUIDE

FEATURED IN ALL KAG PROMOTIONAL MATERIAL AND MEDIA BLASTS

PLATINUM

GOLD

SILVER

BRONZE

SUPPORT

$2,500 $2,000 $1,500 $1,0000 S500

max 3

|
FULL PAGE

max 4

1/2 PAGE
|

1/2 PAGE

1/4 PAGE

1/4 PAGE




We also have
opporiunities
for PRESENTING

PER EVENT @i

available.

ACTIVATION & SIGNAGE

PLATINUM
$2,500

max 3

LOGO ON ONSITE SIGNAGE

CUSTOM ACTIVATION (IN PARTNERSHIP WITH KIDS AG)

EXPO TENT

CUSTOM

EVENT SCHEDULE (PRINTED COLLATERAL + SIGNAGE)

CUSTOM ACTIVATION LISTED ON ONLINE SCHEDULE

BANNERS (3' X 8) or WIND FLAG

LODGING & HOSPITALITY

ROOM NIGHTS ($200/NIGHT)

COMPED EVENT ENTRIES

PRODUCT INCLUSION

PODIUM PRIZES

1 ST PLACE

VOLUNTEERS AND ATHLETE GIFT BAGS

MULTIMEDIA

ACCESS TO HIGH-RESOLUTION MEDIA PHOTOS

PA ANNOUNCEMENTS (MIN. 6X PER DAY)

[ |
10X10 (2)

2 ND PLACE
|

SILVER

BRONZE

SUPPORT

$1,500 $1,000 S500

10X10
|
|

3 RD PLACE
|

10X10
|
|

10X10
|
|
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